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i eved Confuze Kotion wilk Fmgmis i How many times in business do we follow the
latest fad or rend just because we read about it in the pressi How many dmes do we

by the lirest gadger o sofpwsare just because eve ryome else has ir? How many cimes do we
find thar the new idea or nes gadget has not salved the problem we were trving o solve?
Part of the problem is not taking the time to understand the goals we wish to reach; and
then, mot Anding and using the mast appropriate tools to systematically work toward those
goals, Dravid W, Denny, LLC believes thar achieving desired resulrs is a process thar is not
roclf mverhod driven. Achieving |__'l.l;1|*~ i5 a resulr llfhp-'.'l'l-ﬂl.l:l; the rime and effoer IJP[.JIII.I[
to clearly define the desired cutcomes selecting and applying the maost appropriate tools!
methods bath old and new, and then regulardy measuring progress toward thase goals
throughour the duration of the project or msk. Regular monironing of progress againse
goals allows us to make changes necessary o keep us focused on the desired end resule and
on hiow we're progressing toward char resule. This repLlar ¢ valuation of our acrivities and

measurement of progress grainst the poals defined keep us on track o successfully com

plete our assignments and provide sanstaction to oor clients,

" Mewver Confuse Motion with Pregress ... ™ This is not jost a marketing phrase for uss this is how we ded business

QUALIFICATIONS AND EXPERIENCE

# 27 Years of Sales, Markating and Management Experiance
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Fortune SO0 artonad Arcounty sale
Trick record of aclneing seleymarbering gl
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v n_'ll"r.l'.'m'.r.'.'n ared 2 terems s Virgamna Chdaprer Presaaers

14 Years of Economic Development Experience
Crradrate of the Vieginia fnstitute of Economic Development
Compiletion of "Basic Courie” ar UNC and numerons continuing education conries in economic development isises
Member of the Virginia Economic Developers Asociation
Project manager for sconemicfindusrrial developmens profects including fnding aualysis and applicaion, Virual Buildings,
site Fagfrastractnre and vail developirent components

¥ 19 Years of International Sales/Marketing Experience
“Irternationa Trade ."1:.':!r-|'1.1.".'-.‘ “derigaation from Virgima e Sl RO Waerld Tradle Tnseituee
Hevtrd memeber i Prestdent: regromtl infernaitonl tntds organisamon
Sripert! Expert trdde cenmisiag for sl fo e sl Peeiiinees
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Co-founder of [nternational revwork for rmall/emerging bulsiness axsiztanee
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SALES, MARKETING AND PROMOTION

P Marketing Rx
An economic wiy to heep yosr marketing Nerworking/Positioning
prrogrenm bealiind “Expers” led seminars on topics of intevest to
This is a review of the main markering and cffents
business development systems within your Nevwork developmes
business compared ro “srandards” of good Nepwork through profesional, rechnical and
practice. Each system is scored and sugges- trdde societielarganizations
tions for improvement or addition o your Needs ausesimenss and sirveys
markering program made.
Client RetentionSatisfaction
P Marketing Director/Manager Client database profiles
Meed someone o professionally manage vour Client retention programs
markering program bur don't have the Praject debeief program and perional debriefing
Hudger o hire a full ime Direcror? Ler us Cilient satfifirction survey
serve as vour Markering Direcror omn a basis
thar best fits your needs: parc-time, hourly, Tradeshows and Conferences
lump sum ... Exthibit booth purchase and design
Manage rradeshow program for laege and
P Clignt/Customer Debriefing small sraffs

“Third Parry” debriefing of clients and
customers at any stage of the business
procurement process. Find our why you won
or lost, whar your compertition did betrer or
worse and the reasoning behind the choice
made. An effective way o gain rruchful mar-
ket knowledge for improvement in races
of success.

Planning, Studies, Research

Sales/Business Development
Drirect Sales

Sales Management

Key Account/Fortune 504

Marketing
Public Relations
Press relecie
Wirite, edlft anel pabdish aveicles in national
trtae paablications
Clrgaanize grosndbreabing and rifdon
CHENE PUeREs
Advertisenient develspment and placement
Deiign and prociire gloemoTy items for
ﬁrm."fumlprm_}- reraghition

Specify and purchase “giveaway™ items
Manage sponsorship efforrs
Conference name recognition for firms
Speaker/panelist for conference sessions

Don't see a service you need?

Conract David Wl Dienny, LLC for addirional
services and expertise thar help you meer your
needs and goals. If we can't provide whar vou
need, we mainrain an extensive nerwork of
services providers for referral.



ECONOMIC AND COMMUNITY DEVELOPMENT INTERNATIONAL TRADE IMPLEMENTATION

* Economic Development Direcror * Mew international marker development
{ousourced, parr-time, erc.)
* [ntermational marketing/sales planning,

* Investor relations programs development and implementation

A
¢ * Product and services sales Atagien
* Program review and recommendadions for improvement e R
/ * Proposal/bid response te international selicitations
* Trade mission and rrade conference/show representation

* [dentification, evaluation, securing and training

* Prospect Visit Services ' of foreign sales!distribution staff
ﬁ!;mrrm'ﬂﬁ
Hesting = Federal/State expore programs matching
Follow-up and Debricfing * Translation!Enculturation of U5, sales lirerature and

) websites for international markets {outhound rrade)
* Coordinadon with state and federal economic
development agencies and organizations ™~ 7 PAmericanization” of foreign sales liserature and websites

N - (inbound trade)

* Project concept development
: : " * Representation at international eradeshows and evenes

* Project presentations = Advise on utilization of Foreign Trade Zones and
Customs Ports

* Project funding analysis, planning and
application preparation * Business experience:

I e ﬁﬁﬂg.-:ﬁ:lm

Catnada

Korea

France

* Project promotional marterial development Sauweden

Cireece

* Prospect development Frnadt
Tweadin
Fralisean
Chima

Soseh Africa
Llnited States

# Lite selection services

« Valid Passport, Ready to Travel!






